TERMS AND CONDITIONS FOR ADVERTORIAL GIVE-AWAYS (“the Prize”)
This promotion is known as Win with World Design Capital Cape Town 2014 and is
organised by Cape Town Design, NPC (“the Promoter”/”we”).

Entrants are to send and sms to 48834 with the keyword mentioned in the
advertisement to stand a chance to win the Prize within the defined competition period.
Standard SMS rates will apply.

DURATION

The Competition starts Wednesday, 30th July 2014 and closes at 24h00 on Friday,
8th August 2014.
ENTRY REQUIREMENTS

1. To qualify as an entrant into the Competition you must be a South African citizen

or a permanent resident of South Africa with a valid South African identity
document and must not be a Disqualified Person as defined in the following
clause.
2. Employees, directors, members, partners, agents or consultants of the Promoter

or any spouses, life partners, parents, children, siblings, business partners or
associates thereof are not eligible to participate in this Competition nor is any
person who directly or indirectly controls or is controlled by the Promoter
(“Disqualified Person”)
3. If you are a minor you are not eligible to enter.

BINDING NATURE OF TERMS

1. By entering this Competition you agree to be bound by these terms and

conditions and that they are subject to the Promoter’s interpretation whose
decision with regards to any dispute will be binding and final.
2. The Promoter reserves the right to amend, postpone, suspend or cancel this

Competition and the prize without notice and for any reason whatsoever. In
such event, all entrants hereby waive any rights, which they may have against
the Promoter and hereby acknowledge that they will have no recourse or

claim of any nature whatsoever against the Promoter, its directors, members,
partners, employees, sponsors, agents or consultants.
3. You may not enter this Competition more than once during the Competition period.
4. You hereby indemnify the Promoter, its employees, members, directors, agents,
advisers, suppliers, affiliates and/or associated companies against any and all claims
of any nature whatsoever made or brought by any third party arising out of and/or
from your participation in this Competition.

CRITERIA FOR WINNING, ANNOUNCEMENT OF WINNER AND PRIZE

1. The Promoter will randomly pick a winner from all the entries received during the
period of the competition for the Prize. Their decision is final.

2. The winner will be contacted directly via the cellphone number with which they
entered the competition 72 hours after the competition closed. If the Promoter is not
able to get in contact with the winner within 24 hours from the first contact, the
Promoter has the right to choose a new winner and the same process will be
followed. The Winner will be required to collect their prize from the Promoter’s offices
at 4th floor, Harrington House, 37 Barrack street, Cape Town 8000.
3. The Winner will receive a two night stay for two at the Tsogo Sun Cullinan Hotel “the
Prize”). The dates of the the two night stay will be based on availability.

4. The following are not included in the Prize: Any travelling, parking and/or, food and
beverages.

5. The Promoter reserves the right, in our sole discretion, to substitute the Prize with
any other prize of comparable commercial value. Subject to the aforementioned, the
Prize cannot be changed for any other prize or cash.

6. The Promoter may require the winner to complete and submit an information
disclosure agreement and indemnification to enable the Promoter to ensure
compliance with these rules and the Consumer Protection Act 68 of 2008. Failure or
inability by the winner to comply with this rule for any reason will amount to a
rejection by the winner of the Prize which shall revert back to the Promoter.

7. The Promoter will be entitled to publish the winner’s name and the photograph(s) of
their design in any advertising, promotional, print, point of sale or public relations
material, the nature and manner of such releases to be determined within the
Promoter’s sole discretion, after having being publicly announced as the Prize winner
of the Competition and provided that the Prize winner expressly consents to such.

GENERAL
1. These terms and conditions are governed by the Consumer Protection Act 68 of
2008 and will apply to this Competition and all other information relating to this
Competition and on any promotional or advertising material that is published.

2. No entry will be considered to be valid until a validation process has taken place.

3. The Promoter is not liable for the failure of any technical element relating to this
Competition that may result in an entry not being successfully submitted.

4. All queries in connection with this Competition should be directed to
info@wdccapetown2014.com

